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https://reputationinstituteuk.wordpress.com/tag/informed-general-public/
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Formats - series

YouTube films Podcasts
- 15 minutes - 40 minutes
- Interviews - longer version of the film
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General assumption - visual culture = &

https://imo20.wordpress.com/what-is-
visual-culture/
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https://jmo20.wordpress.com/what-is-visual-culture/
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Why the internet? = ) S

AVERAGE AMOUNT OF TIME EACH DAY THAT INTERNET USE 54 SPEND WITH DIFFERENT KINDS OF MEDIA AND DEVICES

GLOBAL OVERVIEW

TIME SPENT USING TIME SPENT WATCHING TELEVISION TIME SPENT USING TIME SPENT READING PRESS MEDIA

THE INTERNET

6H 58M

YEAR-ON-YEAR CHANGE
+1.0% (+4M)

TIME SPENT LISTENING TO
MUSIC STREAMING SERVICES

1H33M

YEAR-ON-YEAR CHANGE
+2.2% (+2M)

(BROADCAST AND STREAMING)
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3H 20M

YEAR-ON-YEAR CHANGE
-2.0% (-4M)

TIME SPENT LISTENING
TO BROADCAST RADIO
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YEAR-ON-YEAR CHANGE
[UNCHANGED]

SOCIALMEDIA

2H 27M

YEAR-ON-YEAR CHANGE
+1.4% (+2M)

TIME SPENT LISTENING
TO PODCASTS

®

OH 55M

YEAR-ON-YEAR CHANGE
+1.9% (+1M)

(ONLINE AND PHYSICAL PRINT)
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2H OOM

YEAR-ON-YEAR CHANGE
-1.6% (-1M)

TIME SPENT USING
A GAMES CONSOLE

o
1H 12M

YEAR-ON-YEAR CHANGE
+1.4% (+1M)
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Why online video? = oo

wnll ONLINE VIDEO AS A SOURCE OF LEARNING

PERCENTAGE OF INTERNET USERS WHO WATCH HOW-TO VIDEOS, TUTORIAL VIDEOS, OR EDUCATIONAL VIDEOS EACH WEE

GLOBAL OVERVIEW
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Why YouTube? )=

g THE WORLD’S MC"J' ISED SOCI Al PLATFORMS

RANKING OF SOCIAL MEDIA PLATFORMS BY GLOBAL /

GLOBAL OVERVIEW
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Why podcasts?

How often do interent users listen to
podcasts?

64 % listen to podcasts

33% listen to podcast at
least one a week

Polish Ariadna Research Panel for Wprost,
April 29 - May 3, 2022
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Why do internet users listen to podcasts?

47% - to learn something new
36% - for entertainment

36% - to be up to date with what is happening around and

in the world

33% - for educational or development purposes
24% - to kill time

22% - to make better use of time on simple activities

14% - to have interesting topics for social conversations
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YouTube and podcasts — synergyi

NA JAKICH PLATFORMACH NAJCZESCIEJ

SLUCHASZ PODCASTOW?
&3 YouTube (www ) empikqgo @ storytel
6 Spotify 11+ Google Podcasts INNE @) m‘;sts

ir6dto: Ogolnopolski Panel Badawczy Ariadna dla Wprost
29.04 - 3.05 2022, N=1070
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Content - who we _ _ Gan)Euopen

Observatory

invited?

Natalia Hatalska
Andrzej Leder
Agnieszka Legucka
Adam Leszczynski

Maciej Okraszewski,
Dziat Zagraniczny

Martyna Bildziukiewicz,

Ola Stanistawska, Crazy
Nauka

Co-financed by the Connecting Europe
Facility of the European Union



Central European

Thank you for you
attention!
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